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They involved an impressive storyline.

Advertising experts have learned that the
commercials that we remember will hook us
into a story. ((©) Think about some of the
most memorable and effective advertisements
of all time, whether in the form of a printed
page or 30-second spot on television. (@)
Apple Computer’s classic “Think Different”
campaign is widely considered the best ad of
all time because it so dramatically told a
powerful story. (®) Coca Cola’s “Mean Joe
Green” commercial is another example of a
story, in which a little boy meets his hero.
(@) The goal in all these scenarios is to move
people, emotionally and personally, creating a
close association with the product that is
positive and familiar. ((®) *spot:
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As per statistics, 63% of Americans use
Facebook daily and 40% of users log on to the
site multiple times in a day. Most of them use
social media for self-distraction and boredom
relief.

(A) She adds that behaviors that are
consistently reinforced will be repeated, so
it becomes hard for a person who has
developed this habit simply to stop.

(B) And of course we know that such
behaviors are a clear indication of social
media addiction which can ruin our personal
lives, harm our health, and even affect us
emotionally.

(C) Dr. Shannon M. Rauch mentions that
social media is delivering reinforcement
every time a person logs on, and for those

who post status updates, the reinforcements
keep coming in the form of supportive
comments and “likes.”

® (A) - (©) - (B)

@ ® -0 -0©

@ (B) - (©) - ()

@ (©) - (A) - (B)
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Composers such as Scriabin and Ravel talk

about their works as sound paintings, in

which the notes and melodies are the

equivalent of shape and form, and the timbre

of coloration and shading.

(A) And both are found only in music but not
in painting.

(B) Several popular songwriters—Stevie
Wonder, Paul Simon, and  Lindsey
Buckingham—have described their

compositions as sound paintings, with
timbre functioning as color does in visual
art, separating melodic shapes from one
another.

(C) But one of the things that makes music
different from painting is that it is dynamic,
changing across time, and what moves the
music forward are rhythm and meter.

(D) Rhythm and meter are the engine driving
virtually all music, and it is likely that they
were the very first elements used by our
ancestors to make primitive music.

@® (A - B - D - (©
@ ® -(©)-D® -
® (@© - ® - D - ()
@ ® - -(0©-D
®(© - ® - (@A) - D
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We know that women are underrepresented in
math. What we do not know is why it
happens. There are various theories, and many
of them focus on childhood.

(A) The findings of a recent study reveal both
the short and long-term effects of primary
school teachers’ implicit beliefs about gender
on children’s math skills.

(B) The long—term effects are amplified by
socioeconomic factors and family structure—
girls from families where fathers were better
educated than mothers and who are from
lower socioeconomic communities were the
most negatively affected by teachers’
prejudice.

(C) Researchers found that girls often score
higher than boys on name-blind math tests,
but once presented with recognizable boy
and girl names on the same tests, teachers
award higher scores to boys.

® @A) -@© -®
@ (B) - (A) - ()
® (B) - (C) - (A)
@ (©) - (A -®
® (©) - (B) - (A)
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If you really love a rug, you might buy it.

Stop buying so much stuff and try to spend
more money on experiences. (D) A renowned
psychologist, Daniel Gilbert, told me that in
an interview a few years ago. “We think that
experiences can be fun but leave us with
nothing to show for them,” he said. “But that
turns out to be a good thing.” Most people
feel happy when they share things with
others, and experiences are usually shared.
(@) On the other hand, objects wear out their
welcome.

(®) The first few times you see it, you might

admire it, and feel happy. (@) But over time,
it will probably feel it is “just a rug.”
“Psychologists call this habituation,
economists call it declining marginal utility,
and the rest of us call it marriage,” (®)
Gilbert wrote in Stumbling on Happiness.
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These benefits, however, are not cost—free.

Many of the advantages of teamwork flow
from the synergy of the members’ assembled
skills and experiences. In addition, teams tend
to establish new communication processes that
allow for ongoing problem solving. Finally,
many people enjoy team-based work. (D) It’s
motivating. (@) As a result, they deliver their
best performance in a team setting. ®)
Setting up a team with the right components
of leadership, resources, and personnel takes
time and must be managed with care and skill.
(@) Unlike a normal “set it and forget it”
work routine, team effort and collaboration
require continual tending. ((3) There is also a
greater risk that team members will fail to
join together around a common goal, or that
personal differences or self—interest will
undermine the collaboration needed for
success. Each team venture is, to some extent,
an experiment whose success is not
preordained.
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Advertising experts have learned that the
commercials that we remember will hook us
into a story. Think about some of the most
memorable and effective advertisements of all
time, whether in the form of a printed page or
30-second spot on television. They (A)[
involved [/ were involved ] an impressive
storyline. Apple Computer’s classic “Think
Different” campaign is widely considered the
best ad of all time because it so dramatically
(B)[ told / was told ] a powerful story. Coca
Cola’s “Mean Joe Green” commercial is another
example of a story, in which a little boy
meets his hero. The goal in all these scenarios
is to move people, emotionally and personally,
(C)[ creating |/ created ] a close association
with the product that is positive and familiar.
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(A) (B) ©
@ involved told creating
@ were involved told creating
® involved told created
@ were involved was told created
® involved was told created
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As per statistics, 63% of Americans use
Facebook daily and 40% of users log on to the
site multiple times in a day. Most of them use
social media for (A)[ self-distraction /
self-development ] and boredom relief. Dr.
Shannon M. Rauch mentions that social media
is delivering reinforcement every time a
person logs on, and for those who post (B)[
state |/ status ] updates, the reinforcements
keep coming in the form of supportive
comments and “likes.”

She adds that behaviors that are consistently
reinforced will be repeated, so it becomes (C)[
easy [/ hard ] for a person who has developed
this habit simply to stop. And of course we
know that such behaviors are a clear
indication of social media addiction which can
ruin our (D)[ personal /[ social ] lives, harm
our health, and even affect us emotionally.

(A) (B) (© (D)
@ self-distraction state easy personal
@ self-distraction state hard personal
(® self-development status easy social
@ self-development status hard social
(® self-distraction status hard personal
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Composers such as Scriabin and Ravel talk
about their works as sound paintings, @in
which the notes and melodies are the
equivalent of shape and form, and the timbre
of coloration and shading. Several popular
songwriters— Stevie Wonder, Paul Simon, and
Lindsey Buckingham—have described their
compositions as sound paintings, with timbre
(@functioning as color does in visual art, @
separating melodic shapes from one another.
But one of the things that makes music
different from painting is that it is dynamic,
changing across time, and @®what moves the
music forward are rhythm and meter. Rhythm
and meter are the engine driving virtually all
music, and it is likely that they were the very
first elements used by our ancestors to make
primitive music. And both are found only in
music but not Gpainting.
*timbre: S
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We know that women are underrepresented in
math. What we do not know is why it
happens. There are various theories, and many
of them focus on childhood. The findings of a
recent study reveal both the short and
long-term effects of primary school teachers’
(A)[ explicit / implicit ] beliefs about gender
on children’s math skills. Researchers found
that girls often score higher than boys on
name-blind math tests, but once presented
with recognizable boy and girl names on the
same tests, teachers award (B)[ higher / lower
] scores to boys.

The long-term effects are amplified by
socioeconomic factors and family structure—
girls from families where fathers were better
educated than mothers and who are from lower
socioeconomic communities were the most (C)[
negatively /| positively ] affected by teachers’
prejudice.

(A) (B) ©
@ explicit higher negatively
@ implicit higher negatively
@ explicit lower negatively
@ implicit lower positively
® explicit lower positively
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Stop buying so much stuff and try to spend
more money on (A)[ experiences / knowledge
]. A renowned psychologist, Daniel Gilbert,
told me that in an interview a few years ago.
“We think that they can be fun but leave us
with nothing to show for them,” he said. “But
that turns out to be a good thing.” Most
people feel happy when they share things with
others, and they are usually shared. On the
other hand, (B)[ objects / subjects ] wear out
their welcome.

If you really love a rug, you might buy it.

The first few times you see it, you might
admire it, and feel happy. But over time, it
will probably feel it is “just a rug.”
“Psychologists call this habituation,
economists call it declining (C)[ central /
marginal ] utility, and the rest of us call it
marriage,” Gilbert wrote in Stumbling on
Happiness.

(A) (B) ©

@ experiences  objects central
@ knowledge objects central
(® experiences  subjects marginal
@ knowledge subjects marginal
(® experiences  objects marginal
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Many of the advantages of teamwork flow
from the synergy of the members’ assembled
skills and experiences. (A) ,
teams tend to establish new communication
processes that allow for ongoing problem

solving. Finally, many  people  enjoy
team—based work. It's motivating.
(B) , they deliver their best

performance in a team setting. These benefits,
however, are not cost—free. Setting up a team
with the right components of leadership,
resources, and personnel takes time and must be
managed with care and skill.

(C) a normal “set it and forget
it” work routine, team effort and collaboration
require continual tending. There is also a
greater risk that team members will fail to
join together around a common goal, or that
personal differences or self—interest will
undermine the collaboration needed for
success. Each team venture is, to some extent,

an experiment whose success is not
preordained.
(A) (B) ©

@ In fact Indeed Due to

@ That is Likewise With all

® In addition  As a result Unlike

@ Moreover Hence By

(® Besides Meanwhile Like
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Advertising experts have learned that the
commercials that we remember will hook us
into a story. Think about some of the most
memorable and effective advertisements of all
time, whether in the form of a printed page or
30-second spot on television. They involved
an impressive storyline. Apple Computer’s
classic “Think Different” campaign is widely
considered the best ad of all time because it so
dramatically told a powerful story.

Coca Cola’s “Mean Joe Green” commercial is
another example of a story, in which a little
boy meets his hero. The goal in all these
scenarios is to move people, emotionally and
personally, creating a close association with
the product that is positive and familiar.

*spot: W =Z 29 Aol 7]

EE

(@D Advertisements by some corporations are
getting more attention.

@ Currently, advertising is more than selling
products.

® Storytelling has powerful effects on
advertising.

@ Advertising delivers a powerful message in a
short time.

(® Companies have been increasing their

investment in advertising.

£ 01-3¢ oA

14. g 29 4 ol Bolz 2 AW Ae?

As per statistics, 63% of Americans use
Facebook daily and 40% of users log on to the
site multiple times in a day. Most of them use

social media for and
boredom relief. Dr. Shannon M. Rauch
mentions that social media is delivering

reinforcement every time a person logs on,
and for those who post status updates, the
reinforcements keep coming in the form of

supportive comments and “likes.”

She adds that behaviors that are consistently
reinforced will be repeated, so it becomes
hard for a person who has developed this habit
simply to stop. And of course we know that
such behaviors are a clear indication of social
media addiction which can ruin our personal
lives, harm our health, and even affect us
emotionally.

@ sharing

@ information

@B self-distraction
@ catching trend
(3 self-content
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Composers such as Scriabin and Ravel talk
about their works as sound paintings, in
which the notes and melodies are the
equivalent of shape and form, and the timbre
of coloration and shading. Several popular
songwriters— Stevie Wonder, Paul Simon, and
Lindsey Buckingham—have described their
compositions as sound paintings, with timbre
functioning as color does in visual art,
separating melodic shapes from one another.
But one of the things that makes music
different from painting is that it is dynamic,
changing across time, and what moves the
music forward are rhythm and meter. Rhythm
and meter are the engine driving virtually all
music, and it is likely that they were the very
first elements used by our ancestors to make
primitive music. And both are found only in
music but not in painting.
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We know that women are underrepresented in
math. What we do not know is why it
happens. There are various theories, and many
of them focus on childhood. The findings of a
recent study reveal both the short and
long-term effects of primary school teachers’
implicit beliefs about gender on children’s
math skills. Researchers found that girls often
score higher than boys on name-blind math
tests, but once presented with recognizable
boy and girl names on the same tests, teachers
award higher scores to boys.

The long-term effects are amplified by
factors and family

structure — girls from families where fathers

were better educated than mothers and who are

from lower

communities were the most negatively affected

by teachers’ prejudice.

@D communal

(@ socioeconomic
® political

@ interpersonal
(® unique cultural
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Stop buying so much stuff and try to spend
more money on experiences. A renowned
psychologist, Daniel Gilbert, told me that in
an interview a few years ago. “We think that
experiences can be fun but leave us with
nothing to show for them,” he said. “But that
turns out to be a good thing.” Most people
feel happy when they share things with
others, and experiences are usually shared. On
the other hand, objects .
If you really love a rug, you might buy it.
The first few times you see it, you might
admire it, and feel happy. But over time, it

”»

will probably feel it is “just a rug.
“Psychologists call this habituation,
economists call it declining marginal utility,
and the rest of us call it marriage,” Gilbert
wrote in Stumbling on Happiness.

* marginal utility: gAEL (A7 A% 2482 o
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@ take advantage of their welcome
@ take their welcome for granted
(® invite their welcome

@ wear out their welcome

(® ignore their concern
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Many of the advantages of teamwork flow
from the synergy of the members’ (Dassembled
skills and experiences. In addition, teams tend
to establish new @communication processes
that allow for ongoing problem solving.
Finally, many people enjoy team-based work.
It's motivating. As a result, they deliver their
best performance in a team setting. These
benefits, however, are not cost—free. Setting
up a team with the right components of
leadership, resources, and personnel takes
time and must be managed with care and skill.
Unlike a normal “set it and forget it” work
routine, team effort and collaboration require
(®continual tending. There is also a greater
risk that team members will fail to join
together around a common goal, or that
personal differences or self—interest will &
undermine the collaboration needed for
success. Each team venture is, to some extent,
an experiment whose success is GOpreordained.
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Advertising experts have learned that the
commercials that we remember will hook us
into a story. Think about some of the most
memorable and effective advertisements of all
time, whether in the form of a printed page or
30-second spot on television. They involved
an impressive storyline. Apple Computer’s
classic “Think Different” campaign is widely
considered the best ad of all time because it so
dramatically told a powerful story.

Coca Cola’s “Mean Joe Green” commercial is
another example of a story, in which a little
boy meets his hero. The goal in all these
scenarios is to move people, e
and p__ ,
association  with the

creating a
product that is

D active and pioneering
@ positive and objective
(3 considerate and kind
@ outward and flexible
(® positive and familiar
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As per statistics, 63% of Americans (Duse
Facebook daily and 40% of users log on to the
site multiple times in a day. Most of them use
social media for self-distraction and boredom
(Qrelief. Dr. Shannon M. Rauch mentions that
social media is delivering reinforcement every
time a person logs on, and (for those who
post status updates, the reinforcements keep
coming in the form of supportive comments

and “likes.”

She adds that behaviors that are consistently
reinforced will @repeat, so it becomes hard
for a person who has developed this habit
simply (®to _stop. And of course we know that
such behaviors are a clear indication of social
media addiction which can ruin our personal
lives, harm our health, and even affect us
emotionally.
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Dr. Shannon M. Rauch mentions that a person
never logs on social media
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Composers such as Scriabin and Ravel talk
about their works as sound paintings, in
which the notes and melodies are the (@
equivalent of shape and (@motion, and the
timbre of coloration and shading. Several
popular songwriters—Stevie Wonder, Paul
Simon, and Lindsey  Buckingham—have
described their compositions as sound
paintings, with timbre functioning as (3color
does in visual art, separating melodic shapes
from one another.

But one of the things that makes music
different from painting is that it is @dynamic,
changing across time, and what moves the
music forward are rhythm and meter. Rhythm
and meter are the engine driving virtually all
music, and it is likely that they were the very
first elements used by our ancestors to make
(®primitive music. And both are found only in
music but not in painting.
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They
the very first elements used by our ancestors
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We know that women (Dare underrepresented

in math. What we do not know is why it
happens. There are various theories, and many
of them focus on childhood. The findings of a
recent study reveal (@both the short and
long-term effects of primary school teachers’
implicit beliefs about gender on children’s
math skills. Researchers found that girls often
score higher than boys on name-blind math
tests, but once (@presented by recognizable
boy and girl names on the same tests, teachers
award higher scores to boys.

The long-term effects are amplified by
socioeconomic factors and family structure —
girls from families @where fathers were better
educated than mothers and who are from lower

socioeconomic communities were (the most

negatively affected by teachers’ prejudice.
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Stop buying so much stuff and try (A)[ to
spend [/ spending ] more money on
experiences. A renowned psychologist, Daniel
Gilbert, told me that in an interview a few
years ago. “We think that experiences can be
fun but leave us with nothing to show for
them,” he said. “But that turns out to be a
good thing.” Most people feel happy when
they share things with others, and experiences
are usually shared. On the other hand, objects
(B)[ wear / are worn | out their welcome.
If you really love a rug, you might buy it.
The first few times you see it, you might
admire it, and feel happy. But over time, it
will probably feel it is “just a rug.”
“Psychologists call this habituation,
economists call it (C)[ declining / declined ]
marginal utility, and the rest of us call it
marriage,” Gilbert wrote in Stumbling on
Happiness.
* marginal utility: @AEE (A3} A% 2v)E w)
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(A) (B) ©

@ to spend wear declining
@ spending wear declining
® to spend are worn declined
@ spending are worn declined
® to spend wear declined
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Spending on experiences is
[21]

bias, skills have, , on, math,

effects, teachers’, girl students’,
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Many of the advantages of teamwork flow
from the synergy of the members’ assembled
skills and experiences. In addition, teams tend
to establish new communication processes that
(A)[ allow on /[ allow for ] ongoing problem
solving. Finally, many  people  enjoy
team-based work. It’s motivating. As a result,
they deliver their best performance in a team
setting. These benefits, however, are not
cost—free. Setting up a team with the right
components of leadership, resources, and
personnel (B)[ take / takes ] time and must be
managed with care and skill.

Unlike a normal “set it and forget it” work
routine, team effort and collaboration require
continual tending. There is also a greater risk
that team members will fail to join together
around a common goal, (C)[ or / or that ]
personal differences or self—interest will
undermine the collaboration needed for
success. Each team venture is, to some extent,
an  experiment whose success is not
preordained.
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(A) (B) ©
@ allow on take or
@ allow for take or
® allow on take or that
@ allow for takes or that
(® allow on takes or that
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students’'math skills

27) ©
Si: (A)tto spend (B)wear (C)declining

Teachers’ bias have negative effects on girl

28) better, than, buying, objects
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